ASSOCIATE MARKETING CATEGORIES

I. BEST LOGO

Criteria: Provide a picture of your logo via an image saved to a cd as well as a print out of the logo.

Judging: Entry will be judged on overall design and concept.
II. OUTSTANDING ASSOCIATE BROCHURE

Criteria: Provide Marketing Statement of 200 words or less and original brochure. Include applicable inserts and a color photo of the brochure cover.

Judging: Entry will be judged on the effectiveness of conveying a product or service, overall design concept, copy points, artwork, printing and ability to convey information to the target market. 

III. OUTSTANDING ASSOCIATE PRINT AD (B/W)
Criteria: Provide Marketing Statement of 200 words or less with copy of ad, date run, publication name and electronic file saved to CD.*

Judging: Entry will be judged on overall design, concept, copy, layout and appropriateness for target market.
IV. OUTSTANDING ASSOCIATE PRINT AD (color)

(color or b/w)

Criteria: Provide Marketing Statement of 200 words or less with copy of ad, date run, publication name and electronic file saved to CD.*

Judging: Entry will be judged on overall design, concept, copy, layout and appropriateness for target market.
V. OUTSTANDING ASSOCIATE WEBSITE

Criteria: Provide Marketing Statement of 200 words or less and website address.

Judging: Entry will be judged on technical production, concept, site navigation and overall creativity.

VI. OUTSTANDING ASSOCIATE DIRECT MAIL

Criteria: Provide Marketing Statement of 200 words or less and original direct mail piece. Include color photo of direct mail on CD.*

Judging: Entry will be judged on overall design, concept, copy, layout and appropriateness for target market.

· File must be saved in high resolution JPEG or PDF format*

VII. OUTSTANDING USE OF NEW TECHNOLOGY

Criteria: Provide Marketing Statement of 200 words or less with a CD/DVD sample.* Open to Builders and Associates.

Judging: Entry will be judged on technical production, concept and overall creativity.

VIII. OUTSTANDING USE OF INTERNET

Criteria:  Provide marketing statement of 200 words or less, with web address and anything else needed to demonstrate internet program.

Judging:  Entry will be judged on technical production, creativity, overall design, concept and appropriateness for target market.
IX. OUTSTANDING MULTI-MEDIA CAMPAIGN

Criteria: Provide Marketing Statement of 200 words or less, to include advertising/media submission(s) and color photo of the primary advertising elements.* Provide CD/DVD of electronic ads. Entries may include, but are not limited to: print ads in color or black/white, direct mail, radio spots, television ads or internet advertising. 

Judging: Entry will be judged on the definition of marketing objectives, effectiveness of reaching those objectives, overall design concept, copy points, artwork and continuity of media used.

X. OUTSTANDING SETTLEMENT GIFT

Criteria: A settlement gift given by a to anyone who settled on a home in 2011.  Sumbit photo, price of gift and item to HBAM by February 16th.

Judging: Judged on creativity, usefulness, and appropriateness for today’s home buyer

XI. OUTSTANDING GREEN MARKETING

Criteria: Provide marketing statement of 200 words or less with a copy of the green marketing item up for an award.  Must provide proof of how item is green i.e. certificate from printer, ink used, etc.

*All photography should be saved as high resolution JPEG files and saved on a PC formatted CD.

By submitting images to the Home Builders Association of Maryland awards program you certify that all copyrights have been released for reproduction of those images.  In addition, you agree that the images submitted may be published in HBAM publications and materials and sent to local media for public relations purposes. All materials submitted become HBAM property.

OUTSTANDING MARKETING 

REGISTRATION FORM

DEADLINES:

January 1 - December 31,2011

Eligibility Period



               February 16th, 2012


Completed Entry Materials Due

Entries received after deadline dates are not guaranteed placement in printed materials.

COMPANY:______________________________  CONTACT PERSON:_______________________________

STREET ADDRESS:__________________________________________________________________________

CITY:__________________________________________  STATE:____________ZIP:_____________________

PHONE:____________________  FAX:__________________  EMAIL:________________________________ 

PLEASE INDICATE NUMBER OF MARKETING

 ENTRIES FOR EACH CATEGORY

See next page for category criteria-Please note past winners are not eligible

Builder Marketing Categories-Pud or Community

Associate Marketing Categories

Best Logo:



           ________
Best Logo: 



_________

Outstanding Brochure:


           ________
Outstanding Associate Brochure:
_________

Outstanding Print Ad (color or b/w):                       ________
Outstanding Associate Print Ad (B/W)       _________

Outstanding Direct Mail: 
                        ________
Outstanding Associate Website:

_________

Outstanding Multimedia
Campaign: 
           ________
Outstanding Associate Direct Mail:
_________

Outstanding Website:


           ________
Outstanding Use of Technology:   
_________

Outstanding Use of Technology:

           ________
Outstanding Multimedia Campaign: 
_________

Outstanding Sales Center:

           ________
Outstanding Settlement Gift

  ________

Green Marketing


          ________           Green Marketing


          ________  
Outstanding Design/Selection Center:
           ________

Outstanding Settlement Gift

          ________
Send each completed entry to: Carey Swift, HBAM, 7127 Ambassador Road, Suite 150, Baltimore, MD 21244 410-265-7400 x 118
