This form must be completed for each entry.  Due February 22.
We are pleased to have received your entry in the 2011 Maryland Awards of Excellence sponsored by the Sales and Marketing Council of the Home Builders Association of Maryland. All homes entered in the competition must have been decorated and offered for sale some time during 2011.  The materials and form below will be reviewed in the judging for merchandising entries.

Submission of Materials for Merchandising

CHECKLIST

               1._____Entry Identification Sheet – Club House Entries are excluded.

Important: Please note that the product price must be the published and publicly offered base prices, PLUS all options featured in the home entered, as of December 31, 2011, or project closeout, if earlier

2.
______Current Community Price List – Please provide current community price list.  Reflects sales price as of 12/31/10 or at time of closeout in 2011.

3.
______Directions - Please provide detailed directions to home from a major highway.

4. ______Photo Requirements – Please provide at least one interior photos on a PC formatted CD for use if you win*.     

5. ________Marketing Statement-Identify your target market. 

TARGET MARKET IDENTIFIED Brief statement identifying the target market and any unusual constraints or opportunities which the project presented and how the marketing objectives were met.  Please list any other items you would like to convey to the judges.

             Outstanding Merchandising Registration Form
Deadlines:

Binders Due: February 22. 2012
Judging:  March 7, 2012 and April 4, 2012
You will be contacted with your specific judging time.

.

COMPANY:_______________________________ CONTACT PERSON:_________________________________

STREET ADDRESS:_____
__
CITY:__________________________________________

    STATE:___
    ZIP:
_____
PHONE:____________________  FAX:____________________  EMAIL:_________________________________ 

Check Appropriate Category

 Customized         Multifamily/Condo         Single Family Detached         Townhome


                55 and better Attached                                  55 and better Detached           Club House

Community_______________________________    Model Name____________________________________

Address 







 City 


 Zip 




Sales Center Phone____________________ 

Architect______________________ Builder_____________________Merchandiser______________________

Total Merchandising Budget________________


Price Per Square Foot________________________________including background, Window Treatments , and furnishings

TARGET MARKET IDENTIFIED Brief statement identifying the target market and any unusual constraints or opportunities which the project presented and how the marketing objectives were met.  Please list any other items you would like to convey to the judges.

Price Breakdown

                     Published Base Price 
$




                     Total Options Featured in Home Entered 
+ $




                      Published Incentives (as of 12/31/10)
   (- $ 


)
 

                     Total Price of Home Entered 



$ 




                     (As of 12/31/10or at time of ’10 closeout)







___________




__________________

(Signature)




(Print Name)





(Title)

Send completed entry to: Carey Swift @ HBAM 7127 Ambassador Road, suite 150, Baltimore, MD , 21244, 410-265-7400x118
*By submitting images to the Home Builders Association of Maryland awards program you certify that all copyrights have been released for reproduction of those images.  In addition, you agree that the images submitted may be published in HBAM publications and materials and sent to local media for public relations purposes. All materials submitted become HBAM property
OUTSTANDING MERCHANDISING CATEGORIES
The MAX Outstanding Merchandising Award recognizes the role of professional interior design in the merchandising of new homes in seven categories: single-family, town home, 55 and better attached, 55 and better detached, , multi-family , customized homes and clubhouses in the marketplace.

Criteria: The categories are based on the total home price, including all options of the actual home to be judged. The categories may be adjusted by the Award of Excellence Committee based on the actual entries submitted.

Judging: Independent judges are utilized to assure no conflict of interest exists with participating companies. Many things are taken into consideration, including appropriateness for target market, buyer profile, continuity, balance or scale, budget, creativity, and overall impact. Onsite Judging will be between the dates of  March 7th and April 4th.
MAX MERCHANDISING CATEGORIES
I. SINGLE-FAMILY/DETACHED

(Prices with options)

$199,999 and Under

$200,000 - $299,999

$300,000 - $399,999

$400,000 - $499,999

$500,000 - $599,999

$600,000 - $699,999

$700,000 - $849,999

$850,000 - $999,999

$1 Million & Over 

II. TOWNHOME 

(Includes duplexes and back to backs)

$199,999 and Under

$200,000 - $299,999

$300,000 - $399,999

$400,000 - $499,999

$500,000 - $599,999

$600,000 - $699,999

$700,000 - $849,999

$850,000 - $999,999

$1 Million & Over 

III. 55 AND BETTER – ATTACHED

$199,999 and Under

$200,000 - $299,999

$300,000 - $399,999

$400,000 - $499,999

$500,000 - $599,999

$600,000 - $699,999

$700,000 - $849,999

$850,000 - $999,999

$1 Million & Over 

IV. 55 AND BETTER – DETACHED

$199,999 and Under

$200,000 - $299,999

$300,000 - $399,999

$400,000 - $499,999

$500,000 - $599,999

$600,000 - $699,999

$700,000 - $849,999

$850,000 - $999,999

$1 Million & Over 

V. MULTI-FAMILY/CONDOMINIUM

$199,999 and Under

$200,000 - $299,999

$300,000 - $399,999

$400,000 - $499,999

$500,000 - $599,999

$600,000 - $699,999

$700,000 - $849,999

$850,000 - $999,999

$1 Million & Over 

VI. CUSTOMIZED HOME(Production home with SIGNIFICANT modifications or changes - includes land

$199,999 and Under

$200,000 - $299,999

$300,000 - $399,999

$400,000 - $499,999

$500,000 - $599,999

$600,000 - $699,999

$700,000 - $849,999

$850,000 - $999,999

$1 Million & Over 

VII.  TOTALLY CUSTOM HOME/PRIVATE RESIDENCE

Provide marketing statement of 200 words or less with at least 1 picture on disk.  Entry will be judged on its appropriateness to target market, buyer profile, balance/scale, creativity, budget, and overall impact.

VIII.  OUTSTANDING TRANSFER, SINGLE FAMILY

Provide marketing statement of 200 words or less with at least 1 picture on disk. Fifty percent or more of the furnishings must be re-used from a previous model or models. Photos of the model from which the furnishings were transferred would be helpful but not mandatory.  Entry will be judged on its appropriateness to target market, buyer profile, balance/scale, creativity, budget, and overall impact.

IX.  OUTSTANDING TRANSFER, TOWNHOME OR CONDOMINIUM
Provide marketing statement of 200 words or less with at least 1 picture on disk. Fifty percent or more of the furnishings must be re-used from a previous model or models. Photos of the model from which the furnishings were transferred would be helpful but not mandatory.  Entry will be judged on its appropriateness to target market, buyer profile, balance/scale, creativity, budget, and overall impact.

X.  OUTSTANDING DESIGN ON A SHOESTRING BUDGET
Provide marketing statement of 200 words or less with at least 1 picture on disk.  Models submitted in this category will have furnishing from Ikea, Target, Walmart, etc, due to budgetary constrictions.  Furnishings can be new or a mix of transferred (less than 50%) and new, as long as the overall budget of the model does not allow it to compete fairly in any other category listed here. Entry will be judged on appropriateness to target market, buyer profile, balance/scale, creativity, budget and overall impact.

XI.  OUTSTANDING “GREEN” MERCHANDISING
Provide marketing statement of 200 words or less with at least 1 picture on disk.  Models submitted in tis category will have been furnished using some “green” practices such as green fabrics, paints, repurposed furniture, etc.  Itemize the green features in the model.  Entry will be judged on level of green features, and how well the green features hit the target market, along with balance/scale, budget and overall impact.

IV. CLUBHOUSE

Provide marketing statement of 200 words or less with at least 1 picture on disk. Entry will be judged on its appropriateness to target market, buyer profile, balance/scale, creativity, budget and overall impact.  Entry will be judged on appropriateness to target market, balance/scale, creativity, budget ad overall impact.
